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GAW Miners vacated its Bloomfield headquarters (shown above) on East Dudley Town Road. 
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Legal woes ensnar!i Bloomfield 
cryptocurrency operator 


By Matt Pilon 
mpilon@HartfordBusiness.com 

egal troubles are mounting 
for a Connecticut crypto- 
currency startup that aban- 
doned its Bloomfield headquarters 
earlier this year amid accusations 
that it bilked customers. 

GAW Miners has not filed for 
bankruptcy, but it appears all but 
defunct. Its main website is down 
and Paybase, its online exchange 





CT Green Bank model 
copied across nation, globe 


By Brad Kane 
bkane@HartfordBusiness.com 
y the end of this fiscal year, the Con- 
necticut Green Bank expects to attract 
$500 million in private investment for 
clean energy projects, doubling last year’s 
total and matching the amount of private cap- 
ital injected into Connecticut’s clean energy 
economy over the last 10 years. 


FOCUS: 


Simsbury’s bucolic 
nature has made the 
town a residential 
real estate hotbed. 
Find out how the 
town leverages 
assets like the Old 
Drake Hill Flower 
Bridge (shown right) 

to attract residents. 
PG: 8 


“Our board wants us to hit very bold targets,” 
said Bryan Garcia, president and CEO of the 
Green Bank. “We are confident we can achieve 
them. We are in avery rapid growth market.” 

What started off as a revolutionary, 
first-of-its-kind concept four years ago, the 
Connecticut Green Bank has grown into a 


that allowed customers to buy 


Bryan Garcia first 
became president 
and CEO of the 
Connecticut 
Green Bank in 
2011, when the 
organization 


formed. 


national and international model for the next 


Continued on page 14 





Visit HartfordBusiness.com and click ‘Special Editions’ for more information. 


and sell GAW’s digital currency, 
Paycoin, shut down in April. 
The company has also vacated 
its leased headquarters on East 
Dudley Town Road, the Hartford 
Business Journal has confirmed. 

GAW’s woes underscore the 
latest troubles involving cryp- 
tocurrency, which is essentially 
digital money that is traded 
online by speculators and others 
without oversight of a central 


Continued on page 13 
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Restoring the American 
Dream 


A nonprofit Bloomfield thrift shop is using revenues 
generated by the sale of gently used goods to help 
moderate-income families buyahome. PG. 3 


Investor Delight 


Find out which Connecticut company’s stock price 
is outperforming the rest. PG. 5 


Deal Watch 


Family-run Nest Egg Auctions has relocated from 
Meriden into larger, more centralized quarters. 
Find out which Greater Hartford town the auction 
house now calls home. PG. 10 
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IS YOUR WIFIAS -—— 
AS YOUR INTERNET? 


HimVolemaomUl<)[alem-|ame)celiatc| ay, 
WiFi router, you may be 
losing speed. That's why 
Comcast Business offers an 
enterprise-grade router that 
delivers the speed you're 
paying for, So every device 
and employee in your office 
can work faster. 


Visit business.comcast.com/wif 


or call 800-501-6000. 
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Matt Boyne (top left) runs a Bloomfield thrift store that uses its revenues to build hom 


FACES OF BUSINESS 





By Stan Simpson 


vering a forklift, relocating slabs of wood 

doors inside a one-story concrete building. 

Volunteers assist him with the reposition- 
ing. The 22,000-square-foot structure, a former 
contaminated machine shop, is already buzzing 
with shoppers look- 
ing for a steal. 

Eventually, those 
doors will be sold at 
discount — and new 
products will come in. 

It’s the nature of 
ReStore, a unique 
thrift shop on Cot- 
tage Grove Road in 
Bloomfield, | which 
sells donated new 
and gently used home 
improvement products, building materials, fur- 
niture, appliances and other items. 

Revenue from the nonprofit, affiliated 
with Hartford Area Habitat for Humanity, is 


t’s 10:30 a.m. and Matt Boyne is maneu- 





Stan Simpson 
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used to build homes (and provide 0 percent 
mortgages) for families with modest incomes. 

Boyne, ReStore’s director, said the opera- 

tion relies on a three-pronged system: 

e Donation of items — The tax-deductible 
offerings come from home improvement 
stores, contractors, tool manufacturers 
and homeowners. ReStore also picks up 
many of the donated items with its truck. 

e Shoppers — The items are heavily dis- 
counted and popular with landlords, handy- 
men, shelter operators and soup kitchens. 

e Volunteers — Among those who assist 
are senior citizens, college students and 
individuals who need to work off com- 
munity service hours after a nonviolent 
criminal offense. About eight volunteers 
are on duty daily. Pratt & Whitney once 
provided 145 volunteers to help unload 
trucks. The University of Hartford also 
has sent a contingent of volunteers. 

ReStore’s concept reflects Habitat for 

Humanity’s social consciousness and commu- 
nity outreach. Instead of going to the dump, the 
items on display are sold and put to better use. 


es and provide no-interest mortgages to modest-income famili 


wo 


Overhead signs describe the products 
being offered: power tools, lighting, windows, 
doors, cabinet and counters, and plumbing. 

There’s also an “Oldies But Goodies” and 
“Cool Stuff” section for items such as pictures, 
rocking chairs and antique music organs. 

On this particular morning, ReStore is 
buzzing with activity. One shopper is looking 
at framed pictures, prices ranging from $5 to 
$10. Another customer is eyeing an organ ($75), 
while others are looking at appliances, build- 
ing materials and plumbing fixtures. Refrig- 
erators sell for about $200; $400 for a washer/ 
dryer; $125 for a recliner. 

Boyne says his management style in supervis- 
ing three full-time employees and four part-tim- 
ers can be summed up in one word — simplicity. 

“What comes in must go out,’ he said. “If we 
market at a good price, it’s going to sell. When it 
sells, we’ve got room for the next thing that goes 
there. If we keep it simple, this is going to work.” 

Another element to Boyne’s simplistic 
approach is “I surround myself with an eclec- 
tic group of people with diverse backgrounds.” 

There are 468 ReStores in the country 
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es. Volunteers (bottom left) help run the store, which employs three full-time staffers (right). 


Boyne’s thrift store gives homeowners hope 


and Canada, he said. The Bloomfield opera- 
tion launched in October. Cottage Grove 
Road got ample traffic; parking was avail- 
able and the building had a motivated and 
cooperative landlord. 

Instead of getting involved with a costly 
building-contamination clean-up, the areas 
of concern were encapsulated in concrete, 
said Boyne. Four years ago, this New Haven 
native who grew up in Greater Hartford, vol- 
unteered to help Hartford Area Habitat for 
Humanity identify a site for the store. 

He ended up running the place. Boyne’s 
experience as a manufacturer’s representa- 
tive, restoration company project manager 
and carpenter made for a good fit. 

To keep things churning, ReStore tries to 
sell each item in 90 days. Every 30 days another 
discount is applied. Ifthe product is not sold in 
90 days, it will be offered for free for 15 days. 

If the item is still on the shelf, it is discard- 
ed or sold for scrap. ReStore’s most popular 
items are furniture, appliances and kitchen 


Continued >) 


< 
C 
KELSER 


uK=Yet alate) oleh’m mel aus-14e| 


AANA. C=) b= aece) g omeced an] 


111 Roberts St, Suite D 
East Hartford, CT 06108 
S11 OM 0074740) 6) 


September 7, 2015 © Hartrorp Business JouRNAL 3 


HARTFORD BUSINESS JOURNAL 


www.HartfordBusiness.com 
(860) 236-9998 


>) ReStore 


cabinets. The clientele is varied and includes 
landlords, home remodelers and homeown- 
ers. The marketing is mostly word-of-mouth 
and via a web site. 

Ultimately, Boyne expects ReStore to 
generate $1.5 million in yearly revenue. He 
concedes that may take a few years. 

This novel thrift shop, open every day 
except Sundays and Mondays, is certainly aptly | 
named. It rehabilitated a vacant and dilapidat- 
ed building and is playing an influential role in | 
restoring the American dream to those who | | 
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On September 10th, join us in recognizing 
these outstanding professionals! 


Awards Luncheon 
Thursday, September 10, 2015 


11:30 a.m. — 1:30 p.m. 


Location: Marquee Events & Catering 
960 Main Street, Hartford, CT 


Keynote: 
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Josh Solomon 
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Minor League Baseball, 
Finance, Philanthropy 


Owner, the Hartford Yard Goats 


Honoring Chief Financial Officers for their 
outstanding performance and commitment. 
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Edgar Bernier 
Catholic Charities 


Karlos Boghosian 
Capitol Chiropractic Center 


Robert Bowsza 
HARC, Inc. 
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Costello Industries, Inc. 
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Material Innovation 
and Recycling Authority 


Linda Discepolo 
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for the Performing Arts 


George Lauri 
State Line Oil, Inc. 
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2015 GFO of the Year Finalists 


AY 
Glenn MacInnes NG 
Webster Bank, N.A. fe 


John Meehan 
A&A Office Systems, Inc. 


Walter Megenis 
BHHS New England Properties 


Robert Mercado 
Mental Health Connecticut 


Vin Pescosolido 
S&S Worldwide 


Rick Sorensen 
Insurity 


Robert Trojanowski 
Community Foundation 
of Greater New Britain 


Sudhakar Vamathevan 
Community Renewal Team, Inc 


Laurie A Whelan 
Hospital for Special Care 


Ronald Wuenneman 
Supreme Industries, Inc. 


Richard Yuris 
Ferazzoli-lmports of New England 


For more details, visit HartfordBusiness.com/CFO 
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Event Sponsors: 


Or Contact Amy Orsini at 860.236.9998 ext. 134 


or email aorsini@HartfordBusiness.com for 


more information. 
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Alexion is CT’s 
best performing stock 


Best Connecticut Stocks 


SmartAsset did an analysis ranking all Connecticut stocks based on investment 
returns and volatility. Here are the top 10 Connecticut stocks. 


1. Alexion Pharmaceuticals Cheshire 
2. Charter Communications Stamford 
3. Gartner Inc. Stamford 
4. Cigna Bloomfield 
5. The Priceline Group Norwalk 
6. XPO Logistics Greenwich 
7. United Rentals Stamford 
8. Aetna Hartford 
9. Hexcel Corp. Stamford 
10. Lydall Manchester 


Connecticut Average 


SOURCE: SMARTASSET 


Stocks of Connecticut’s largest publicly 
traded companies have taken the same hit 
as the broader market in recent weeks, but 
that can’t overshadow the good run many 
in-state businesses had in recent years. 

In fact, the average annual stock return 
for publicly traded Connecticut companies 
was 13.98 percent over a five-year period 
ending March 31, according to a recent 
analysis by New York data research firm 
SmartAsset. 

Cheshire drug maker Alexion Phar- 
maceuticals Inc. had the best performing 
stock over the last five years averaging a 
48.18 percent annual return, according to 
the analysis, which identified stocks that 
offer the best return for the least amount 
of risk. Six out of 10 companies were 
based in Fairfield County. 

Four Greater Hartford companies were 
in the top 10. Aside from Alexion, Bloom- 
field insurer Cigna was ranked No. 4 in 
Connecticut while Hartford insurer Aetna 
was No. 8 and Manchester manufacturer 


48.18% 71-5 
37.06% 66.37 
32.75% 66.01 
27.81% 59.39 
38.26% 57.99 
55.12% 56.86 
53.12% 54.76 
25.70% 54.65 
30.90% 54.58 
39.10% 53.45 
13.98% 


Lydall was No. 10. Only companies head- 
quartered in Connecticut were ranked in 
the state’s top 10. 

SmartAsset examined the stock per- 
formance of each company from Dec. 
30, 2009 to March 31, 2015 to determine 
which had the best growth rate in price 
and paid the most dividends while pro- 
viding the least amount of investor risk. 
All companies publicly traded on the New 
York Stock Exchange, Nasdaq and AMEX 
were examined. 

Alexion, which is best known for its 
blood and immune system drug Soliris, 
scored a 71.5 in SmartAsset’s stock perfor- 
mance index, which is a combination of the 
stock’s average annual return and volatil- 
ity. That is 7 percent higher than Stamford- 
based Charter Communications, which 
ranked No. 2 on the list. 

Stamford’s Gartner Inc. and Norwalk- 
based The Priceline Group rounded out the 
top five, ranking No. 3 and 5 respectively. 

— Brad Kane 


DESIGN BUILDERS GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


SPOTLIGHT ON: RELIGIOUS 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 


PDS served in the role as Construction Manager 

for this 18,000 square foot pre-engineered church 
facility addition to their existing building. The project 
included a lobby, commons pub, café, multi-functional 
state of the art sanctuary, children’s center, restrooms 
and a children’s worship area. Minor interior 
renovations also occurred to the existing building. 


design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 


PDS ENGINEERING & demanding projects. 
CONSTRUCTION, INC. 
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a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 
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New England Mechanical 


DESIGN/BUILD SOLUTIONS... .ONE SOURGE 


Only one company can build, power, protect, and maintain the critical 
systems in virtually every type of facility. We are trusted to manage 
projects from concept to completion. 
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MECHANICAL e ELECTRICAL ¢ PLUMBING ¢ SHEET METAL ¢ BUILDING AUTOMATION e FACILITIES SERVICES 


860.871.1111 


License #’s: E1-104939 ¢ $1-302974 © P1-203519 © F1-10498 e¢ SM1-192 e MC-1134 


Toll Free: 800.741.6367 nemsi.com 
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BY THE NUMBERS 
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The projected tax revenue that will 
be generated over 20 years by the 
proposed Outlet Shoppes at 
Rentschler Field in East Hartford, 
which would include 410,000 
square feet of retail space. 


3.8% 


The percentage decline in 
inpatient discharges at 
Connecticut hospitals since the 
Affordable Care Act was passed 
in 2010. 


24.1 


The average number of minutes 
Connecticut residents spend in 
traffic each day, according to a 
study by Bankrate.com. 


S4M 


The cost overrun developers of 
Hartford’s new minor league 
baseball park are projecting early 
on in the construction process. 


TOP 5 MOST READ 


on HartfordBusiness.com 


W Hartford minor league 
ballpark construction 
reaches early milestone 


®@ New Britain conditionally 
lands new pro baseball team 


M@ State approves St. Francis 
Hospital-Trinity merger 


W@ After review, health 
insurance hikes lowered 


@ Report: CT 15th worst 
state for drivers 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 
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www.HartfordBusiness.com/subscribe 
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Long-time New Britain Rock Cats fans will be able to cheer for a new team in 2016. 


HEALTH CARE 
St. Francis CEO: Merger ‘just the beginning’ 


St. Francis Care Inc.’s approved merger with Trinity Health is a game-changer 
that will benefit patients, the community and employees, St. Francis Hospital and 
Medical Center CEO Chris Dadlez said last week. 

“What this does is offer us a platform and a cata- 
lyst to really do much more,” said Dadlez, who will be 
president and CEO of what’s tentatively being called 
Trinity Health New England, a regional healthcare 
network under the Trinity umbrella. 

The regional health system will include St. Fran- 
cis, Mount Sinai Rehabilitation Hospital, Springfield- 
based Sisters of Providence Health System and, 
pending state approval, Johnson Memorial Hospi- 
tal in Stafford Springs, Dadlez said, in addition to 
non-hospital joint ventures in which St. Francis is 
involved. 

The merger is expected to be final Oct. 1. 

Expect to see more hospitals and health facilities become part of the regional 
network, Dadlez said. 

“We hope this is just the beginning,” he said. “There are more opportunities 
to be developed on all fronts — it’s not just hospital-centric any longer.” 

Merging with Trinity gives St. Francis and the regional network more efficien- 
cies and healthcare relationships that will benefit patients and communities in 
a changing healthcare landscape, rewarding the industry for patient outcomes 
over patient volume. 

The merger positions St. Francis to thrive in the new healthcare world and 
culminates a multi-year journey to transform St. Francis in the new landscape, 
Dadlez said. 

“The whole world of health care has been, for a long time, very fragmented,” 
he said. “There’s a lot of redundancy, a lot of inefficiency, a lot of waste.” 

Trinity has agreed to commit $275 million in capital over five years for in- 
frastructure development, new health services lines, mergers and acquisitions, 
and doctor recruitment. 


Chris Dadlez, CEO, 
St. Francis Hospital 
and Medical Center 


GOVERNMENT, POLITICS & LAW 
Comptroller: CT’s 2016 budget $800K in black 


Comptroller Kevin Lembo said last week that financial markets volatility has 
complicated Connecticut’s 2016 fiscal year budget outlook, but that his office is 
currently projecting an $800,000 surplus. 

“The revenue accruals for Fiscal Year 2015 were not as strong as expected, 
and there is concern that this trend could continue into Fiscal Year 2016,” Lem- 
bo said. “There are also numerous revenue policy changes in Fiscal Year 2016, 
including an estimated $13.6 million in new revenue from the roll-out of Keno 





TOP STORY 


New Britain conditionally 
lands new pro baseball team 


The city of New Britain won’t be without pro- 
fessional baseball for long after all. 

The Atlantic League of Professional Baseball 
Clubs last week announced that New Britain has 
been conditionally approved to join its league 
for the 2016 season. Final approval is subject 
to successful lease negotiations, and sign off by 
New Britain’s mayor and city council and Atlan- 
tic League board of directors. 

“We still have work to do but are very encour- 
aged by our discussions with the city and the 
hearty reception central Connecticut has given 
to Keeping professional baseball in New Britain,” 
said Atlantic League Founder Frank Boulton. 
“We look forward to continued progress and are 
hopeful this will happen in short order.” 

Upon final approval, an existing or expansion 
Atlantic League team will replace the outgoing 
Rock Cats at New Britain Stadium beginning 
next April. The Rock Cats are moving to Hartford 
where they will become the Yard Goats. 

The Atlantic League is currently completing 
its 18th season of professional baseball and 
includes teams in New York, New Jersey, Con- 
necticut, Pennsylvania, Maryland and Texas. 
Since beginning play, over 800 Atlantic League 
players have been signed by Major League 
Baseball organizations. 
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gaming, which will be carefully monitored in the coming months.” 

The 2016 budget also relies on $200.6 million in forced savings from state 
agencies, which Lembo said could be challenging given the savings extracted 
from agency budgets in prior fiscal years. 

Stock market volatility is a major concern as well, Lembo said, because it 
can lead to significant fluctuations in capital gains related receipts. 


MANUFACTURING 


CT manufacturers start 
Farmington innovation event 


Three Connecticut manufacturing heavyweights have partnered with Tunxis 
Community College and industry officials to start the first Greater Hartford Mini- 
Maker Faire. 

Maker Faire is a global celebration of inventiveness, encouraging people to use 
their ideas to make objects that could be useful to society. The first Maker Faire 
started in 2006 in San Francisco and bills itself as the Greatest Show & Tell on Earth. 

Greater Hartford manufacturers Lego, Stanley Black & Decker and Legrand 
agreed to be the corporate sponsors of the first Mini-Maker Faire in Greater Hart- 
ford, which will take place Oct. 3 at Tunxis Community College in Farmington. 

The Farmington event will showcase robotics, 3D printing, musical instru- 
ments, wearable art, radios, paper creations, mobility resources and mosquito- 
fighting devices. 

Attendees to the free event are encouraged to build at the exhibits. 

The event is the brainchild of the Connecticut Business & Industry Association 
and the Connecticut College of Technology’s Regional Center for Next Generation 
Manufacturing, which seeks to train workers for high-level manufacturing jobs. 


TRANSPORTATION 
Zipcar seeking downtown Hartford presence 


Short-term car rental provider Zipcar wants to expand its Hartford presence, 
a Company spokeswoman confirmed last week. 

Zipcar, which has six cars at Trinity College and the University of Hartford, is 
in talks with city officials about creating a “pod” on city property, where it would 
park additional vehicles. 

Lindsay Wester, Zipcar’s public relations manager, couldn’t say exactly where 
Zipcar might locate the pod. But she said the company typically looks for dense- 
ly populated areas close to public transit. 

In a number of cities, Zipcar has first targeted colleges before expanding to 
other areas, based on demand, she said. 

In order to rent a Zipcar, a driver must sign up and be approved as a member, 
then reserve the car online or over the phone. A member card unlocks the ve- 
hicle, so there is no need to pick up keys. 
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Hyatt House hotel in Windsor. 


REAL ESTATE 


Waterford Hotel Group pays 
$17M for Windsor hotel 


The owner of several downtown Hartford hotels has acquired 
Hyatt House in Windsor for $17 million. 

Waterford Hotel Group, which owns Marriott Downtown Hartford, 
Hilton Hartford and Residence Inn by Marriott Hartford, said the 
132-room Hyatt House is among five hotels it has added this year 
to its portfolio, which now numbers 28 properties in seven states. 

The Hyatt House sale closed on Aug. 12, according to town 
assessor records. The seller was Philadelphia-based Pra Develop- 
ment & Management Corp. 

Waterford said it also acquired a Courtyard by Marriott in Shel- 
ton, a SpringHill Suites by Marriott and a Residence Inn by Marriott 
in Milford. Online assessor databases in Shelton and Milford don’t 
yet reflect the sales. 

Earlier this year, Waterford acquired a DoubleTree in Arkansas. 


Farmington apartments sell for $7.5M 


Farmington’s Centennial Inn Apartments complex has traded 
hands for $7.5 million, brokers say. 

The 56-unit Spring Lane apartment complex, which was close 
to 100 percent occupancy, has been purchased by Mystic Proper- 


> 
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ties Management. 

The facility was originally built in 1987 as a 112 all-suites ex- 
tended stay hotel. In 2010, 56 of the units were converted to 
full-time apartments, while the remaining 56 units stayed under 
extended stay use. 

Centennial Inns Inc. was the seller. Hartford’s Chozick Realty 
Inc. arranged the sale. 


BANKING & FINANCE 
$S&C buys Boston firm 


Windsor financial software services provider SS&C Technolo- 
gies Holdings announced it has acquired Boston investor-commu- 
nications firm Varden Technologies. 

SS&C will add Varden’s 31 employees and more than 100 clients, 
including mutual funds, wealth management firms and fund admin- 
istrators all who have assets ranging from $50 million to $300 billion. 

Financial terms of the Varden acquisition were not disclosed. 


BIOSCIENCE 


Alexion to sell enzyme replacement 
therapy in Europe 


Cheshire drug maker Alexion Pharmaceuticals said it has been 
given clearance to begin selling its long-term enzyme replace- 
ment therapy drug, Kanuma, in Europe. 

The European Commission (EC) has approved Kanuma, which 
will be the first treatment in the European Union for patients with 
LAL-D, a genetic and progressive ultra-rare metabolic disease in 
which patients suffer multi-organ damage and premature death. 

Alexion said it expects to begin serving patients in Germany in 
October and is looking to expand distribution to other major Euro- 
pean countries. The approval applies to all 28 EU member states 
as well as Iceland, Norway, and Lichtenstein. 


WHAT’S AHEAD: 


mw 9/14 Focus: Health Care 
@ The List: Skilled Nursing Facilities 


Nonprofit Profile: Untversal 
Health Care Foundation 


CALENDAR 
FRIDAY, SEPT. 11 


Doing Business with the Federal Government 
and the State of Connecticut 


The Entrepreneurial Center at the University of Hartford will host a Sept. 11 
seminar that informs businesses how they can apply for and win state and 
federal contracts. 


The seminar, which runs from 9:30 a.m. to 12:30 p.m. at 1265 Asylum Ave., 
Hartford, will discuss where businesses need to be registered in order to do 
business with the state and federal government. Attendees will also be able 
to review websites for locating federal bids over $25,000 and the state’s 
bid portal where state and municipal bids are found. 


Officials will also discuss state and federal set-aside programs. 
The seminar is free to attend. 


For more information contact: Shelli McMillen, 860.768.5681, 
entrectr@hartford.edu. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


CBIA Health Connections 
allows me to offer my 


employees a valuable 
benefits package while 
helping to control our 
medical benefits budget. 
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REAL ESTATE/ARCHITECTS 


Q&A 


Architects eye shorter 
path to licensure 


Q&A talks about national licensing requirements for architects 
with Michael J. Armstrong, CEO of the National Council of Archi- 
tectural Registration Boards (NCARB). 


The National Coun- 

cil of Architectural 

m@ Registration Boards 

has a new integrated path to 

licensure. What does it do and 

what will its impact be on the 
architectural profession? 

A: The integrated 


path creates a frame- > 
work for NCARB- 
accredited programs 

a 


to position students 
toward compliance 
with all experience 
requirements and tak- 





examination. We believe real-time 
experience enhances the ability to 
perform in the classroom, and vice 
versa. Each perspective illuminates 
the other. 

The integrated path will not be 
attractive to all students or to all 
schools, but it does 
recognize that some 
aspiring architects 
desire a more concen- 
trated experience. 

A by-product of 
this initiative is that 
the path may take 


ing each division of the roughly six years, give 
Architect Registration or take, instead of the 
Exam (ARE) once current average of just 
before graduation. MICHAEL J. under 13 years. 
It incentivizes a ARMSTRONG 

closer relationship |i Q: How does this 
between the acad- CEO of the new testing address 
emy and _ practice, National Council veteran architect’s 
and simultaneously of Architectural concerns that new 
enriches the class- Registration standards lessen 
room and workplace Boards (NCARB) real-world experi- 


experiences. A seg- 

ment of the aspiring 

architect community 

will achieve licensure sooner 
without sacrificing any of the 
necessary rigor. 


Q: One of the ideas behind 
the new path is a more struc- 
tured experience for archi- 
tectural students. How is this 
experience evolving from what 
are the current practices for 
students? 

A: This new path emphasizes 
the value of concurrent pursuit of 
the three E’s: education, experi- 
ence and examination. 

Given that experience credit 
can commence upon high school 
graduation and _ experience 
requirements can be fulfilled 
before completion of all ARE 
divisions, the integrated path 
goes one step further into fully 
overlapping all the steps into one 
concentrated model. Students 
will, in their last few years, alter- 
nate between time on campus 
and time working at a firm. 


Q: What were the concerns 
with a sequential approach to 
licensure? How does integra- 
tion improve the quality of 
education? Or is it designed 
to shorten the time invested 
in becoming an architect? 

A: The sequential approach to 
licensure is an outdated model, 
given how the eligibility require- 
ments for experience and exami- 
nation have changed. 

There is already concurrent 
pursuit of licensure on either end 
of the spectrum: education and 
experience, and experience and 


ence for architect 
students? 

A: The integrated 
path students will have to com- 
plete all sections of the ARE and 
comply with all requirements of 
the experience program. 

There are no shortcuts in 
the integrated path to comply- 
ing with all current licensure 
requirements. The overhauled 
and streamlined experience pro- 
gram maintains the same core 
hour requirements in place for 
many years. It eliminates the 
elective hours, which were not 
based upon the same data justi- 
fying the core hours. 


Q: One of the goals of the 
program is to get new archi- 
tects into the pipeline as older 
architects retire. What do the 
numbers look like? Are enough 
people entering the field to 
meet the immediate and long- 
term needs of the profession? 

A: We have seen a slow and 
steady growth in the number of 
licensed architects over the past 
several years. We are not aware of 
any data that can accurately fore- 
cast future needs of the profession. 

Our annual ‘NCARB by the 
Numbers’ publication, updated 
this past June and available in digi- 
tal format at www.ncarb.org, pro- 
vides data and analysis regarding 
the performance and demograph- 
ics of aspiring architects. 

The path is getting shorter, and 
the pool is diversifying. A shorter 
path will assure the pipeline 
remains strong. A more diverse 
pipeline will position the profes- 
sion to engage with a diversifying 
group of future clients. a 
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A house for sale on Westledge 
Road in West Simsbury. Asking 


price: $699,900. 
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(Left) The Old Drake Hill Flower Bridge over the Farmington River in Simsbury is lined with flower baskets and boxes maintained by volunteers. 
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(Right) The Simsbury Public Library is an area favorite and includes a 3D printer. 


Bucolic Simsbury, 
a Realtor’s dream 


By John Stearns 
jstearns@HartfordBusiness.com 
onvenience, charm, 
natural beauty, rec- 
reation and school 
quality are among factors 
making West Simsbury and 
Simsbury at large an attrac- 
tive place to live, according 
to local real estate and gov- 
ernment officials reacting 
to a report ranking West 
Simsbury among the 50 hot- 
test ZIP codes in the nation. 


Simsbury, 06070 
Tariffville, 06081 
Weatogue, 06089 


West Simsbury, 06092 


Simsbury Residential Realty Stats 


YTD 2014, 2015 median sales price, days on market for single-family homes 





Oh 0 


- $339,950 $359,900 


34 31 
$197,450 58 $194,400 24 
$253,700 95 $324,900 29 
$352,400 69 | $375,000 33 


SOURCE: BERKSHIRE HATHAWAY HOMESERVICES NEW ENGLAND PROPERTIES 


The Realtor.com report 
scored the 06092 zip code, 
encompassing West Sims- 
bury, 48rd hottest for residential real estate based on the 
time it takes properties to sell and how frequently homes 
are viewed. Communities on the list have healthy housing 
dynamics, strong local employment and neighborhood “it 
factors,” the report said. 

Homes in West Simsbury typically stay on the market 
for only 33 days and sell for an average price of $375,000, 
the report said. 

Local realty experts say there are plenty of “it” fac- 
tors in the town of Simsbury, which includes West Sims- 
bury, Tariffville and Weatogue. Many people who grew 
up in the town and left for college or work often return 
to raise their families. 

“You really can’t go wrong here,” said Joan McDer- 
mott, sales manager of the Simsbury William Raveis 
Real Estate, Mortgage and Insurance office and a 
31-year resident of the town. 


McDermott said the report on West Simsbury is “a 
little skewed” because she thinks just about anyplace 
in town is attractive to residents. 

“Each part of Simsbury, each ZIP Code has its own 
special flavor to offer, and I don’t think you can really 
separate them,” she said. 

West Simsbury might be slightly more rural, but 
other parts of town are, too, she said. A strong school 
system also makes Simsbury attractive, McDermott 
said, adding that she put five children through the sys- 
tem and through college. 

In terms of marketing, the town itself doesn’t need 
to do much. There are plenty of third-party sources that 
tout Simsbury’s positive attributes. Money magazine 
ranked Simsbury No. 9 on its 2015 list of “Best Places 


Continued >) 
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THE LIST 


Largest architecture firms in the Hartford region 


(Ranked by number of local licensed architects) 


Rank Company 

S/L/A/M Collaborative 

80 Glastonbury Blvd. 
Glastonbury, CT 06033 
860-657-8077; www.slamcoll.com 


JCJ Architecture 

38 Prospect St. 

Hartford, CT 06103 
860-247-9226; www.jcj.com 


Amenta Emma Architects PC 

242 Trumbull St. 

Hartford, CT 06103 

860-549-4725; www.amentaemma.com 


BL Companies Inc. 

355 Research Pkwy. 

Meriden, CT 06450 

203-630-1406; www.blcompanies.com 


Tecton Architects PC 

1 Hartford Square.W. 

Hartford, CT 06106 

860-548-0802; www.tectonarchitects.com 


Clohessy Harris & Kaiser 

573 Hopmeadow St. 

Simsbury, CT 06070 
860-651-3777; www.chkarch.com 


Tai Soo Kim Partners 

146 Wyllys St., 

One Hartford Square W. Ste. 1-203 
Hartford, CT 06106 

860-547-1970; www.tskp.com 


Kaestle Boos Associates Inc. 

416 Slater Road 

New Britain, CT 06050 

860-229-0361; www.kba-architects.com 


Moser Pilon Nelson, Architects LLC 
30 Jordan Ln. 

Wethersfield, CT 06109 
860-563-6164; www.mpn-arch.com 


Quisenberry Arcari Architects LLC 
318 Main St. 

Farmington, CT 06032 

860-677-4594; www.qa-architects.com 
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Fletcher-Thompson Inc. 

160 Trumbull St. 4th Floor 

Hartford, CT 06103 

860-249-0888; www.fletcherthompson.com 


mits 
mms 


Crosskey Architects 

1 Union PI. 

Hartford, CT 06103 
860-724-3000; www.crosskey.com 


12 


MBH Architecture LLC 

433 S. Main St., Ste. 301 

West Hartford, CT 06110 

860-521-1400; www.mbharchitecture.com 


12 


Source: Individual companies. 
(1) For space reasons, a maximum of two partners have been listed. 
—Compiled by Roger Magnus. 


>) Simsbury 


to Live in America.” NerdWallet ranked it the 
best city in Connecticut for young families. 
Niche ranked Simsbury High School fifth best 
in the state and the school district sixth. 

The Simsbury Public Library gets high 
marks and its features include a 3D printer. 
Other attractions include the Simsbury Per- 
forming Arts Center at Simsbury Meadows, 
Old Drake Hill Flower Bridge, and the Farm- 
ington Canal Heritage and Farmington River 
trails, which can be explored on borrowed 
bikes through the Simsbury Free Bike pro- 
gram. The town also has top restaurants. 
In West Simsbury, there’s Simsbury Farms 
with its golf, tennis, swimming and skating 
rink, Flamig Farm education and entertain- 
ment complex, and Tulmeadow Farm for ice 
cream, among other farm foods. 

Kris Barnett, a Realtor at Berkshire Hath- 
away Homeservices New England Properties 
in Simsbury and vice chairman of the Sims- 
bury Economic Development Commission, 
said West Simsbury’s geographic location is 
a major selling point. 

It has “great commutability to places like 
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Local licensed Total 
architects/ local 
interior designers employees 

oe 139 

a 79 
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V4 150 
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i 30 
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Hartford or ESPN or West Hart- 
ford, because it’s on the south 
end of town and it’s close to 
Route 44,” Barnett said. 

“It’s a bucolic setting,” but still 
an easy commute to nearby towns 
“and it’s close to shopping,” she said. 

Barnett said Simsbury 
offers outstanding quality of 
life because town government 
has worked hard to thoughtfully 
plan commercial, retail and resi- 
dential development. 

“Because it’s very thought- 
ful planning you maintain the 
character of the town while 
still growing,” Barnett said. 
“Our natural beauty draws peo- 
ple here, but it’s that balance 
between maintaining a reason- 
able property tax level, quality 


One current, Year 
noteworthy founded 
Principal(s) (1) Specialties project locally 
Dunkin Donuts Park: home 
baa Hes Architectural firm of the Harford Yard Goats 1976 
baseball team 
Planning, architectural and interior design 
Peter N. Stevens services for K-12 education, college and —_ Hartford Downtown North 1936 
James E. LaPosta Jr. university, public safety/justice, library, development 
hospitality projects nationwide 
Architecture, interior design and planning : 
Anthony J. Amenta services for civic, corporate, education, See el ee aes 1985 
Robert A. Emma health care, mixed-use, retail, senior living Aneel ae nee 
and multi-family projects P gigaked 
Architecture, landscape architecture, land 
surveying, planning, structural engineering, | FedEx Ground, Hartford 
Carolyn Stanworth subsurface utility engineering, County 1986 
transportation, infrastructure engineering 
Tecdeler Corporate, health care, science and Hartford Hospital Center for 
NEA or inci technology, academic, retail/destination, Education, Simulation & 1979 
oe public safety Innovation (CESI) 
Commercial office buildings and interiors, Pratt & Whitney world 
Sallie Balled religious buildings, car dealerships, headquarters and 1987 
" industrial, medical offices engineering office building 
Randall Luther Educational, cultural, civic, corporate, : ; 
Tai Soo Kim mixed-use development erLne oleh efelatete! Tee 
Charles W. Boos Architecture, landscape architecture, Naugatuck High School 1963 
Michael J. Blessing structural engineering, interior design renovation 
New Manufacturing 
Kenneth Pilon Education, health care, athletic facilities, Technology Center at 1980 
James D. Bell office buildings, religious facilities Asnuntuck Community 
College, Enfield 
: Educational, municipal, senior centers, Additions and renovation to 
PEN che oy eal health care, public housing and residential Wethersfield High School, 2002 
" architectural design Wethersfield 
Corporate and interiors, K-12 education, : 
reiting health care, college and university, ee ee, at 1910 
PP municipal/government g 
Multi-family housing, historic preservation, 
William W. Crosskey II interior design, planning, mixed Redevelopment of Bowles 1984 
y oP g Park, Hartford 
commercial, restaurants 
Architecture, interior design and master Veterans Landing: the 
Michael B. Herlands planning. corporate, health care, science nation’s first assisted-living 1973 


Nicholas P. Michnevitz III technology, assisted living, senior living, ho 


light industrial 


To view the full 
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recre- 
ational opportunities, including golf, tennis, swimming, skating, fitness trail and more. 


Simsbury Farms in West Simsbury is spread over 235 acres and offers myriad 


using for veterans on the 
Newington campus 


list, please visit HartfordBusiness.com 


Sandy Fine, leader of the 
Simsbury office for Berkshire 
Hathaway, said schools and con- 
venience to surrounding towns 
help drive Simsbury’s attraction. 

“It’s a great community, it’s 
a friendly community and it’s 
growing,” Fine said, noting Sims- 
bury’s abundance of well-built 
homes on tree-lined streets. 

“You get that sense of that 
beautiful New England feel, 
and yet you're close to Avon, 
you're close to West Hartford, 
youre close to Bloomfield, 
youre close to the airport,” she 
said. “So it really is sort of the 
best of both worlds. It’s got that 
country feel, and yet it’s urban 
and suburban.” 

William Raveis’ McDermott 


of life, and education.” 

Maura Hammick, sales manager for Cold- 
well Banker in Simsbury and Granby, said she 
would have a hard time delineating one area 


from another in Simsbury. She cited the bucolic 
settings, sense of privacy combined with com- 
munity, rolling hills and the attractive Simsbury 
Farms area. 


said she mainly came to Simsbury in 1984 for 
its schools and small-town feel. The town has 
grown since then, “yet it still has the small- 
town feel,” she said. a 
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Hamden student apts. fetch $7.6M from Calif. buyer 


| CONTRIBUTED 


PHOTOS 


for a 120-bed student-housing com- 
plex in Hamden, brokers say. 

Cyrus Bogart, of Danville, Calif.-based 
Campus Partners LP, on Aug. 14 bought the 
30-unit 190 Pine Rock Ave. apartments, adja- 
cent to the Southern Connecticut State Uni- 
versity campus. 

Each apartment has four bedrooms to 
accommodate roommates who can share 
costs. 

4857 RR LLC, of Fairfield, and 4857 PD 
LLC, of Trumbull, sold the complex that has 
been popular since being built in 2012, accord- 
ing to Cheshire brokerage Calcagni Commer- 
cial, the deal’s exclusive broker. Phil Gennaro 


A California investor paid $7.6 million 
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is the sellers’ managing member. 


Parsons’ DBK lease 
Parsons Buick, one of Plainville’s old- 

est car dealerships, has struck a landlord- 
tenant deal with a local jeweler that the 
property owner says benefits both. 

Second-generation co-owner John Par- 
sons says the family dealership leased to 
15-year-old DBK Family Jewelers half the 
5,400 square feet in asection of asmall strip 
mall at 165 East St. that until recently was 
Parsons Buick’s new-car showroom. 

New cars are now back on the same 151 
East St. building housing parts, service and 
used-car sales and where John Parsons’ 





father formally debuted his Parsons Buick 
dealership in 1948. 

DBK, which moved in late July, had been 
about four blocks away, at 41 East St. DBK 
owner Ted Rahaim signed a 10-year lease, 
with a renewal option, effectively doubling 
his sales floor. 

The remaining 2,700 square feet in the 
building with DBK is available for tenancy, 
Parsons Said. 

Rocky Hill’s O,R & LCommercial is leasing 
agent. 


CT Elite Baseball relo 
Connecticut Elite Baseball Inc. has 
leased 6,120 square feet at 29 Kripes Road in 


East Granby’s Airport Business Center, to 
relocate its training, clinic and camp opera- 
tions from Simsbury, brokers say. 

Connecticut Elite was previously housed 
at 836 Hopmeadow St. in Simsbury. 

CT Elite Baseball also is home to the 
Northern CT Mustangs travel baseball team. 

Sentry Commercial represented both 
tenant and landlord Airport Business Cen- 
ter III LP in lease talks. 


Nest Egg Auctions’ relo 

Family-run Nest Egg Auctions has relo- 
cated from Meriden into larger, more cen- 
tralized quarters in Berlin. 

The Brechlin family’s enterprise started 
out more than 15 years ago in various Mer- 
iden locations, including Grange Hall and 
later into a 12,000-square-foot gallery. 

Nest Egg’s new home covers 10,000 square 
feet at 758 Four Rod Road, the same building 
in which landlord Ken Sheppard also runs his 
separate Auction It Today company. 

Nest Egg auctioneer/co-owner Ryan C. 
Brechlin said the larger space can accom- 
modate not only its 14 full- and part-time 
staffers, but more auction inventory as well 
as more bidders for its antiques and fine- 
arts auctions. a 
Deal Watch wants to hear from you. E-mail 
at, along with contact information to: 
gseay@HartfordBusiness.com. 

Gregory Seay is the Hartford Business 
Journal News Editor. 
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his year the Hartford Business Journal will NEW SPONSORSHIP OPPORTUNITIES. 


unveil the 2015 / 2016 Book of Lists on This year’s industry focus sections will contain 
December 28. Rethought from top to bottom Not just lists, but commentary and economic 
wilh aad context fo make this sought after data along with infographics that deliver 
publication more useful than ever. perspective on the market and our region. 
Categories include: 


NEW LISTS. - Banking and Finance 
Our editors have added new relevant lists! - Education 
Adjacencies are available and will sell out fast! - The Economy 

- Health Care 
NEW HIGH-IMPACT CONTENT. - Leisure and Hospitality 
Packaged with market data and infographics, _ ~ Professional Services 
this added value will call readers back again - Real Estate and Construction 
and again throughout the year for information - Energy and Technology 
they can't find elsewhere. - Nonprofits 
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November 30, 2015 


Gain market exposure and elevate your brand. at 860-236-9998 ext. 126 or email 
Category sponsorships and list adjacencies sell out 
fast, so contact us today! 
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WHY NOMINATE? 
Benefits Include: 


e A unique way to show your company’s 
appreciation to a client, coworker, boss, friend, 
Spouse or colleague for a job well done 
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Individual and corporate recognition In Print, 
Online and In Person from the award-winning 
Hartford Business Journal 


e Complimentary tickets to the awards event 
allows for beneficial corporate networking 
opportunities with qualified attendees 


e Timeless commemoration that will be 
appreciated for many years to come 


Grow interest and awareness of your brand 
favorably within the area business community 


NOMINATION DEADLINE: OCTOBER 6, 2015 


Special Edition Publishes: December 7, 2015 
Awards Event: December 2, 2015, connecticut Convention Center, Hartford 


The Health Care Heroes Awards identifies outstanding leaders in the health care industry who are 
the epitome of a “hero.” Whether they are companies, doctors, nurses, specialists or managers, join 
us in recognizing those who embody the word “hero” and prove their excellence in helping others. 


Categories: « Advancement in Healthcare-Innovation * Community Service-Advocacy/Policy 
e Corporate Achievement-Healthiest Workplace * Corporate Achievement-Innovation 
e Health Care Staff *« Nurse ¢ Physician * Volunteer vane pannerS? 


Nominate at: HartfordBusiness.com/Heroes 
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HARTFORD BUSINESS JOURNAL 


Best Places 
TO WORK IN 


To be eligible for consideration, 
companies must meet the following criteria: 


> Be a for-profit or not-for-profit business or government entity 
> Be a publicly or privately held business 
> Have a facility in the state of Connecticut 


> Have a minimum of 15 employees working in the state 
of Connecticut 


> Must be in business for a minimum of 71 year 


HARTFORD BUSINESS JOURNAL 
Delivering 
Business. 


www.HartfordBusiness.com 


In Print. 
Online. 
In Person. 


12 Hartrorp Business JourNAL © September 7, 2015 





REGISTRATION DEADLINE: OCTOBER 2, 2015 


Special Edition Publishes: March, 2016 
Awards Event: March, 2016 


some companies just get it right! The Best Places to Work Awards honor companies who rank 
highest in employee satisfaction as determined by a survey administered nationally by the Best 
Companies Group. The winners will be recognized in a special issue of the Hartford Business 

Journal in print and online, and at a special awards dinner. 








REGISTER 
Your 
Company 
TODAY! 


Register at: www.BestPlacesfoWorkinCT.com 


In Association With: Best Companies Group>>> 


For more qualification information and to nominate, visit 
www.HartfordBusiness.com and click on “Our Events” 


For questions contact Amy Orsini at aorsini@HartfordBusiness.com or 860-236-9998 x134 
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CT regulates 


cryptocurrency 


bank. The rising popularity of digital cur- 
rencies, the most recognizable being Bit- 
coin, has led to a push for additional 
oversight at the state and federal levels. 
Connecticut legislators recently passed a 
law that represents the state’s first substan- 
tial attempt to license and regulate busi- 
nesses that transmit virtual currencies. 

Though online discussion forums like 
Reddit, BitcoinTalk.org and GetHashing. 
com are rife with posts from GAW custom- 
ers who feel they were scammed, govern- 
ment authorities have not accused the com- 
pany of committing any crime. 

However, the U.S. Securities & Exchange 
Commission recently confirmed in a court 
filing that it’s investigating whether GAW 
— which was arguably the only prominent 
Connecticut-based cryptocurrency operator 
—broke federal securities laws when selling 
its virtual currency mining services and Pay- 
coin, which it launched in December. 

GAW has also been hit by several civil 
lawsuits this year, including one in Hart- 
ford, court records show. 

Bitcoin, Paycoin and numerous other 
cryptocurrencies are created by a decen- 
tralized group of computers, or “miners,” that 
solve complex equations to generate new 
digital currency for users. That process also 
tracks, verifies and records transactions. 

Those who buy mining computers hope 
the digital currency will gain in popular- 
ity and value, earning them an investment 
return. At first, GAW sold actual mining hard- 
ware but switched to avirtual model, accord- 
ing to court documents. Instead of receiving 
and running their own equipment at home, 
customers would instead purchase from 
GAW what amounted to ashare of the profits 
in GAW’S own mining operation, which was 
based at a server farm in Mississippi. 


Civil suits 

According to a July lawsuit filed in Hart- 
ford Superior Court, Robert Zappullo of Geor- 
gia and Albert Aviles of Virginia purchased 
from GAW $10,000 worth of mining hardware 
called Vaultbreakers, which had promised 
unprecedented computation speeds. 

But when GAW failed to deliver that hard- 
ware, the company convinced Zappullo and 
Aviles — using allegedly misleading informa- 
tion — to instead invest the money into sev- 
eral new offerings, including a virtual mining 
service called Hashlets, as well as Paycoin, 
court records said. 

GAW CEO Homero Joshua Garza told 
the Wall Street Journal in December that 
his company brought in $120 million in rev- 
enue in the second half of 2014, partly from 
the sale of Hashlets. 

Reached by email, Garza declined to com- 
ment on the civil suits or the SEC investigation. 

The Hartford suit also alleged that GAW 
originally promised Paycoin’s value would 
never fall below $20. But that price floor was 
quickly breached, and Paycoin now trades 
for just pennies on several exchanges. 

The suit also alleges that Zappullo and 
Aviles were frozen out of their online Pay- 
coin wallets for several days in January, and 
that the company stole more than $130,000 
worth of Paycoins from them. They say 
some customers who found they had miss- 
ing Paycoins got them back, but others 
didn’t. The two men claimed $229,899 in 
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total damages and on July 22 ajudge award- 
ed a $205,000 pre-judgment remedy. GAW 
did not respond to asummons to appear in 
court for the suit, records show. 

Hartford attorney Andrew D. O’Toole, 
who represents Zappullo and Aviles, declined 
to comment on the case or what additional 
damages his clients might seek. 

GAW also didn’t respond to a court sum- 
mons in Mississippi, where a federal judge 
in August awarded a utility company near- 
ly $347,000 for unpaid power bills sent to 
GAW’s mining computer server farm in that 
state, according to court filings. 


States begin to regulate 

Connecticut recently joined several 
other states in creating new laws to regu- 
late cryptocurrency companies. 

Bruce Adams, general counsel for the 
state Department of Banking, which advo- 
cated for the law, denied that regulators 
had GAW Miners in mind specifically when 
they helped draft the language. 

Rather, Adams said their main concern was 
determining how to let digital currency com- 
panies operate in Connecticut responsibly. 

But he acknowledged that GAW raised 
challenging regulatory questions. 

“We're not going to comment on the com- 
pany itself or the specific litigation, but the 
fact that a company like this raised issues 
from securities law to consumer credit law 
and every stop in between demonstrates 
the need for this industry to be safely and 
appropriately regulated,” Adams said. 

Connecticut’s law, which takes effect 
Oct. 1, will require money transmitters who 
do business in the state to disclose whether 
they are transmitting virtual currency. Until 
now, the state has had no way of knowing. 

Connecticut has nearly 100 licensed 
money transmitters, which include payroll 
companies or financial services providers, 
like Western Union. 

The new law will also give the banking 
commissioner expanded authority when 
reviewing a virtual currency transmitter’s 
license application. For example, an other- 
wise qualified applicant could still be denied if 
the commissioner believes the company will 
create too much financial risk to consumers. 

The commissioner would also be able 
to set a bond and other requirements for 
a licensee, based on his interpretation of 
their business model. 

One cryptocurrency advocate and think 
tank, however, isn’t pleased with the law. 

Peter Van Valkenburg, research direc- 
tor of Coin Center, a Washington, D.C. non- 
profit, said the banking commissioner's 
expanded powers creates legal uncertainty 
for companies that may be faced with shift- 
ing requirements from one state to the next. 

“If a law is drafted too broadly, it could 
be used to sweep up entities into the licens- 
ing regime,” Van Valkenburg said. 

Adams said the agency has no intent to 
hinder new business models in the state. 

He said the law will better inform the 
department about virtual currency activity, 
allowing the agency to respond appropriately. 

“We wanted to crack open the door and 
let some of these companies in on a case-by- 
case basis to see how they operate,” he said. 
“As a regulatory matter, we don’t want to 
stand in the way of financial businesses.” 
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CY Chelsea Groton Bank 


Lending Center 


273 Hebron Avenue, Glastonbury 
860-934-1300 chelseagroton.com 


EQUAL HOUSING 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 
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317-321 Federal Road, Brookfield, CT | 2005 | 31,000 sq ft 


270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS ¢e CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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The quasi-govern 


ment agency reduced the costs of solar by partnering with one installer to manage all 
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Bank provided a $2 million loan to help finance a proposed food composting facility in Southington (bottom right). 
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Solarize Connecticut projects (above). The Green Bank scored its first C-PACE project in 2013 at this Norwalk shopping center (top right). The Green 
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Green Bank leveraging more private funds 


generation of clean energy financing. Its pro- 
grams — attracting interest from places as 
far away as Australia, Malaysia and Ukraine 
— go beyond the traditional government sub- 
sidy model by leveraging limited public funds 
to privately finance clean energy projects. 

“Connecticut being the first to be estab- 
lished and saying, ‘See, this concept works, is 
a great example to other green banks looking 
to set up in their own states,” said Alfred Grif- 
fin, president of the New York Green Bank, 
which was created in 2014. “It takes it from a 
theoretical concept to getting it done.” 

The Connecticut Green Bank reached 
another milestone in August when it became 
the first green bank to crowdsource solar 
loans, partnering with a California firm to 
sell $1 million in loans to investors who could 
buy in for as little as $25. The bank is work- 
ing on other initiatives too: It’s developing a 
new program to provide solar to low-income 
residents, revamping its popular commercial 
property clean energy financing, and prepar- 
ing to issue green bonds, said Garcia. 


An idea, enacted 

When Gov. Dannel P. Malloy first took office 
in 2011, he called upon Yale law and environ- 
mental professor Dan Esty to take charge of 
the soon-to-be-created Department of Energy 
& Environmental Protection, which Malloy 
wanted to use to set statewide energy policy. 

Esty was intrigued, in part, because he 
had a lot energy policy theories and wanted 
to test them in practice, including concepts 
like renewable energy credits, using prop- 
erty values to support clean-energy projects, 
and — most significantly to the Green Bank 
— reducing direct government spending on 
projects like solar installs by using public 
funds to spur private investment. 

“We needed to push the clean energy enve- 
lope further and faster ... and we had to show 
these ideas worked,” Esty said. 

The quasi-public Connecticut Green Bank 
— originally called the Clean Energy Finance 
& Investment Authority and later renamed in 
2014 — was formed out of the bones of the 
Connecticut Clean Energy Fund, which pri- 
marily used government subsidies to finance 
renewable projects. 

Garcia was tapped as the organization's 
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Dan Esty, law and environ- 
mental professor, Yale 


Jessica Bailey, former 
administrator, C-PACE 
founding CEO in 2011. From the start, his 
chief objective was to woo private invest- 
ment for the clean energy industry. Program 
heads were told not to worry about crafting 
perfect policy and instead focus on signing 
deals for their programs. 

When, for example, the concept of allow- 
ing building owners to finance clean energy 
improvements by placing a voluntary assess- 
ment on their property tax bill was put into 
practice in the first quarter 2013 — called the 
Commercial Property Assessed Clean Ener- 
gy program (C-PACE) — the Green Bank had 
the first project in place by April of that year, 
which was a solar installation at a Norwalk 
shopping center. The team scored its second 
project, at the Bushnell Performing Arts Cen- 
ter, in June 2013 and accumulated a $20 mil- 
lion project backlog within a year. 

To attract private investment, the Green 
Bank then bundled those loans and secured 
$24 million in funding from California-based 
Clean Fund, which was the first time ever a 
private financial institution purchased clean 
energy loans. 

Meanwhile, by developing new programs 
for residential solar installations — including 
partnering with one installer to serve entire 
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Bloomfield installer C-TEC Solar was one of the companies that partnered with the Green 
Bank for Solarize Connecticut, to offer lower installation prices in exchange for doing all 
the projects in one community. 


cities and towns under the Solarize Connect- 
icut program — the Green Bank decreased 
government spending on solar projects by 70 
percent while increasing solar-array demand 
by 20 percent, Garcia said. 

In its first four years, the Green Bank sup- 
ported the creation of 120 megawatts of clean 
energy projects, compared to the 40 mega- 
watts its predecessor, the Connecticut Clean 
Energy Fund (CCEF), generated in 11 years. 

The Green Bank’s leverage ratio is also 
significantly higher, Garcia said. For every $1 
CCEF spent in public funds, it got $1 in private 
investment. The Green Bank’s ratio has been 
$5 in private investment for every $1 in gov- 
ernment funding, and Garcia hopes to grow 
that ratio to 10:1 this fiscal year. 

“Small states can make a big difference, 
too. We might never have the amount of proj- 
ects that big states like California have, but 
our example of leadership will help other 
states and countries make an impact on the 
clean energy world,” Garcia said. 


An idea, replicated 

Other states are now following Connecti- 
cut’s clean energy financing model. In 2014, 
New York set up the U.S.’s second green 
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bank; California and Rhode Island soon fol- 
lowed suit. Maryland started implementing 
the concept this year and has Connecticut’s 
former C-PACE administrator, Jessica Bailey, 
advising its programming. 

Nevada and Michigan are considering 
setting up green banks and New Jersey Gov. 
Chris Christie called Garcia about using 
some green-bank concepts as the Garden 
State refocuses its energy policy following 
Superstorm Sandy. 

The U.S. Department of State has sent 
representatives to Connecticut to learn 
how the idea could be implemented in other 
countries, and Garcia said he has a delegation 
from Ukraine coming to visit later this year. 

The green bank model is catching on interna- 
tionally, said Reed Hundt, CEO of the New York 
City-based Coalition for Green Capital, which 
advises governments on how to fund clean ener- 
gy. Australia and the United Kingdom have estab- 
lished the first green banks in other nations. 

“Our phone is ringing off the hook, and I 
don’t know how to deal with all the demand,” 
Hundt said. “The growth rate in Connecticut 
is spectacular, and people are taking notice.” 

Hundt said his organization is working with 
governments in Virginia, Vermont, Washington, 
D.C., a cohort of southeastern states, and even 
Germany and Malaysia on green-bank financing. 


More goal-oriented ideas 

The Connecticut Green Bank’s crowd- 
sourced solar loans, announced in August, 
grew out of a desire to reach a lower class 
of investors, Garcia said. The organization 
traditionally worked with regional banks 
and national investors but wanted to pro- 
vide investment opportunities to people who 
could only afford to bet as little as $25-$100. 

The Green Bank’s latest idea is to provide a 
way for low-income residents to install residen- 
tial solar panels. It has partnered with Louisi- 
anasolar installer PosiGen to develop aproduct 
with affordable public and private financing. 

The Green Bank also will make some 
changes to its C-PACE program later this 
year, designed to attract more private inves- 
tors to commercial projects. 

“What we are showing other states is you 
can increase demand while at the same time 
decrease the subsidy,” Garcia said. a 
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FREE Admission FREE Screenings 
FREE Flu Shots Blood Pressure, Glucose, 


Cholesterol, Skin 
& More! 







NEW LOCATION: 
XL CENTER! 


S¢NBC 


CONNECTICUT 


OCTOBER 17&18 


1OAM-5PM 
XL Center, Hartford, CT 





















FAMILY FUN 


Inaugural H&W Family 5K! Ticket To Every 
VIP Meet & Greets, ae 
Face Painting and More! Attendee! 


Visit nbcconnecticut.com and search “Health” for more information. Call 860-313-4257 if you would like to be a vendor. 
"500 flu shots available per day. “Hartford Wolf Pack tickets available while supplies last. 
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Taking 
social Responsibility 
lo Heart 


lease join the Hartford Business Journal at our second 

annual Business Gives Back Forum which will provide 
important information on the many ways that businesses of 
all sizes can become more involved in their communities. 


OCTOBER 22nd, 2015 


Time: 7:30 a.m.—- 11:30 a.m. 
Location: The Mark Twain House, Hartford, CT 


Keynote Speaker: Floyd Green, 

Corporate Vice President 
of Community Relations 
& Urban Marketing, 


Aetna 


Ticket Price: $45.00/person 





Register today and 
choose your workshops! 


- Supporting the community through a company 
donor-advised fund 


-The Good Business of Cause Work 
ROI of Community Engagement 


-Impact Investing: What it’s all about and how it’s 
making a difference 


*Community Challenges/Community Solutions 


*Focusing corporate giving to align with business goals 


To see workshop descriptions and speakers or to register 
for the event, visit HartfordBusiness.com /OurEvents or 
contact Amy Orsini at aorsini@Hartfordbusiness.com 
or 860-236-9998 ext. 134 
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MOVERS & SHAKERS 


Expert in genome editing, 
gene regulation, joins JAX 
Genomic Medicine faculty 


The Jackson Laboratory for Genomic Medicine in 
Farmington has appointed Albert Cheng, an expert in 


genome editing technologies and gene 
regulation, as an assistant professor. 

Cheng recently developed a new 
technique to activate multiple genes 
in mouse or human cells to help 
scientists understand transcription 
networks that underlie a variety of 
human diseases. 

At JAX, Cheng plans to develop com- 
putational and synthetic biology meth- 
ods to study gene regulation in normal 
embryonic development and disease. 


Shuttle Meadow Country 
Club announces new GM 


Shuttle Meadow Country Club in 
Kensington has hired a new general 
manager, Ron Cioppa. 

Cioppa spent many years at Red- 
ding Country Club and has extensive 
experience in the club industry. 


Pue, Chick, Leibowitz 
& Blezard announces 
promotions, hires 


Vernon accounting firm Pue, Chick, 
Leibowitz & Blezard LLC has promot- 
ed Robert Kiss to manager and An- 
drew Howat to senior staff accoun- 
tant, and hired Theresa Meyer as a 
senior staff accountant and Sarah 
Smith as a staff accountant. 

Kiss joined the firm in 2013 as 
part of a merger as a senior staff ac- 
countant. He has more than 10 years 
of experience in public accounting 
with expertise primarily in taxation. 

Howat joined the firm in 2013 as 
a staff accountant. His accounting 
experience is primarily real estate 
and not-for-profit entities. 

Meyer has 16 years of public ac- 
counting experience, from startup 
home-based companies to high-net- 
worth, multistate companies. 

Smith joined the firm in Novem- 
ber as an intern before being named 
a staff accountant. 


Chelsea Groton Financial 
Services names SVP 


John Uyeki recently joined Chelsea 
Groton Financial Services as senior vice 
president, producing manager and as a 
representative of Infinex Investments 
Inc. Uyeki will have his own portfolio of 
client accounts, while also overseeing 
the bank’s financial services area. 

Most recently, Uyeki was senior 
vice president at First Niagara Finan- 
cial Group. 


Cashman + Katz adds VP of 
digital services, art director 


Glastonbury communications firm 
Cashman + Katz has hired Matthew 
Trant as vice president of digital ser- 


vices and analytics and Lauren Morel as art director. 

Trant previously served as director of digital 
marketing and analytics for a consumer products 
website where he focused on paid-search programs 
covering a product catalog of 50,000-plus SKUs and 


more than 1,000 campaigns. 


Morel previously was art director for Westport- 
based Catapult Marketing, where she worked on 
several high-profile accounts, including Frontier 


Communications Co. 


Comcast names Comcast 
University director 


Comcast recently named Jan Underhill direc- 
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William H. 
Clendenen Jr. 





ay. 
Karen DeMeola 





tor of Comcast University for the company’s Ber- 
lin-based Western New England Region. Comcast 


University is the company’s internal 
employee training and development 
organization. 

In this role, Underhill will oversee 
all aspects of Comcast University’s 
operations, supporting the more than 
1,700 employees in the region. Un- 
derhill has been with Comcast for 30 
years and moved to Comcast Univer- 
sity in 1990. 


Liberty Bank announces 
EVP of retail banking 


Minnie Saleh has joined Middle- 
town-based Liberty Bank as executive 
vice president of retail banking. 

Most recently, Saleh served as 
principal of Minnie Saleh Consulting, 
partnering with senior banking ex- 
ecutives to drive revenue and growth 
Strategies. She has 20 years of retail, 
small business and business banking 
leadership experience at Fleet Bank, 
Sovereign Bank and Santander. 


CT Bar Association 
installs officers 


The Connecticut Bar Association 
recently installed its officers for the 
2015-16 bar year. They are: William 
H. Clendenen Jr. of Clendenen & 
Shea LLC, president; Monte E. Frank 
of Cohen and Wolf PC, president-elect; 
Karen DeMeola, assistant dean of 
Student life at UConn Law School, 
vice president; Christine Jean-Louis, 
assistant attorney general with the 
Attorney General’s Office Transporta- 
tion Department, secretary; Sylvia K. 
Rutkowska of Dzialo Pickett & Allen 
PC, treasurer; Emily Graner Sexton, 
appellate prosecutor, Chief State’s 
Attorney’s Office, assistant secretary- 
treasurer; and Mark A. Dubois of Ger- 
aghty & Bonnano LLC, immediate past 
president. 


Insurance professionals 
group names CT president 


Brian Ballou, Northeast regional 
vice president for Columbus Life 
Insurance Co., was recently named 
president of the National Association 
of Insurance Professionals’ Con- 
necticut chapter. 

As president, Ballou will represent 
more than 500 Connecticut insurance 
professionals in discussions on policy 
and regulatory issues and lead initia- 
tives that enhance NAIFA members’ 
business and professional skills. 


Cabrera Services Inc. 
appoints COO as president 


East Hartford-based Cabrera Ser- 
vices Inc., a specialist in radiological 
and environmental remediation, has 


appointed Rob Flowers president and chief op- 
erating officer, reflecting an expansion of his pre- 
vious role as COO. Flowers has been COO since 
Sept. 2014. 

In his new position, Flowers will be respon- 


sible for implementing Cabrera’s corporate mis- 


sion through overall leadership of management 
and the company. He has more than 19 years 
of experience in the environmental remediation 


services market. 
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NONPROFIT PROFILE 


Jerome Home 


Jal NOTEBOOK 


975 Corbin Ave., New Britain | jeromehome.org 


To create an independent, service-rich environment for memory and assisted-living care. 


Lori Toombs, Executive Director 


Total Employees 
Total Assets 
Total Liabilities 


Contributions & Grants 
Program Service Revenue 
Investment Income 

Other 


TOTAL 


Grants 

Member Benefits 
Salaries/Employee Benefits 
Fundraising Fees 

Other 


TOTAL 
MARGIN 


Lisa Connolly, former 
Executive Director 


Maria Aguas, RN 
Zofia Romanowska, RN 


Provides residential and assisted-living 


services for the elderly. 


2013 2012 
334 320 
$38,290,210 $36,394,855 
$13,893,312 $14,112,921 
$0 $0 
$15,629,997 $15,392,046 
$432,429 $2,358,452 
$(717) $8,126 
$16,061,709 $17,758,624 
$0 $0 
$0 $0 
$10,423,016 $10,176,203 
$0 $0 
$5,212,207 $5,040,466 
$15,635,223 $15,216,669 
$426,486 $2,541,955 
Base Salary Total Compensation & Benefits 
$151,873 $185,327 
$106,424 $129,359 
$100,731 $124,665 
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Caylin Rodriguez teaches a class at the learning corridor 
pool in Hartford. 


The Hartford Foundation for Public 
Giving awarded a $220,000 grant to the 
Greater Hartford YMCA to support its 
third grade swim program. In an effort to 
mitigate recent increases in youth drown- 
ing deaths, and to promote a life-long 
healthy activity, the third grade swimming 
project follows a national YMCA model of 
an intensive seven-week swim curriculum 
designed to increase children’s familiarity 
and comfort within the water. 

e@@e0e8 

The New Britain Police Depart- 
ment’s K9 unit recently visited Commu- 
nity Mental Health Affiliates to accept 
a donation from the agency. New Britain- 
based Community Mental Health Affiliates 
is aprivate nonprofit provider of behavioral 
health and substance abuse treatment. 
CMHA provides treatment for nearly 6,000 


children, adolescents and adults each year. 
e@@e@ 
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The American School for the Deaf 
was awarded a $50,000 grant from the 
Connecticut Health and Educational 
Facilities Authority (CHEFA) as part of 
its not-for-profit grant program. This grant 
award is in support of the development and 
implementation of a visual media studio 
program on campus, which is the first step 
in the completion of a comprehensive visual 
communications center project. The goal of 
the program is to provide American School 
for the Deaf students with a skill set that 
can be transferred to future careers. 

e@@e0e8 

The Nellie Mae Education Foundation 
has awarded grants to two community orga- 
nizations in Connecticut as part of the foun- 
dation’s Amplifying Student Voice and Lead- 
ership initiative. The grant recipients include 
Connecticut YOUTH Forum in Hartford 
and Hearing Youth Voices in New London. 

With these grants, the organizations are 
able to build capacity for advocating for stu- 
dent voice in education while increasing 
knowledge and understanding of student-cen- 
tered learning in their respective communities. 

e@@e0e8 

As a part of its community-giving pro- 
gram ConnexCares, Connex Credit Union 
recently donated more than $600 from the 
fees collected by Connex’s coin-cashing 
machine at the Guilford branch to Guilford 
Youth Mentoring Inc. Connex’s “Coins-for- 
Change” program donates the fees collected 
to charitable organizations in the local com- 
munity. Guilford Youth Mentoring is an indi- 
vidual advocacy program that pairs adult 
volunteers with high school freshmen for 
one-on-one weekly meetings. 





Anti-Defamation League® 


2015 GREATER HARTFORD 


TORCH OF LIBERTY 


AWARD RECEPTION 
Thursday, October 1, 2015 


JOIN US AS WE HONOR 


Chairman, President and CEO 
Farmington Bank 


JoAnn H. Price 
Managing Partner 
Fairview Capital 


The Hon. Nancy Wyman 
Lieutenant Governor 
State of Connecticut 


West Hartford, CT 
9:30 p.m. Cocktails and Dinner Reception 
7:00 p.m. Program and Award Presentation 


8:00 p.m. Dessert Reception 


Corporate Sponsorships Available e Make your reservations today 
Contact Lisa Ratcliff at: lratcliff(dadl.org or 203.288.6500 ext. 304 
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HARWINTON \ BURLINGTON a oun nee E co N oO Ni ICS 
Land area (sq. miles) 30 5 WEWeRs- >) or acronauey enn Business profile (2013) 
Pop./sq. mile (2011) 312 aniston | hy = \™ hae Sector Units Employment 
Median age (2011) 43 eee gE) roca a ee Construction 36 100 
Households (2011) 3,496 eon eeered Manufacturing NA NA 
Median HH Inc. (2011) $106,756 SOUTHINGTON PORTLAND/ 5. Retail Trade 9 45 
HAMPTON seas ink Health Care and Social Assistance 7 48 
Population (2012) MERIDEN MIDDLETOWN Accommodation and Food Services 6 48 
2000 8,190 ent "FELD Peta Total Government 13 476 
2010 9,103 eo a eee HADDAM Local/Municipal Government 12 446 
2012 9,293 
2020 9,857 LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 9,064 Burlington 250 |Canton 29 
Black 113 Bristol 155 |New Hartford 29 
Asian Pacific 63 Educational attainment (2012) Harwinton 101 |New Britain 28 
Native American 0 Persons age 25 or older Town% State % Torrington 61 |Simsbury 26 
Other/Multi-race 53 High school graduate 1,362 21% 28% Farmington 36 
Hispanic 281 Associate's Degree 837 13% T% 

Bachelor's or more 2,871 45% 36% Labor Force (Residence) 5,391 
HOUSING Employed 5,091 
Housing stock (2012) GOVERNMENT Unemployed 300 
Existing units (total) 3,572 Government form Selectman-Town Meeting Unemployment Rate 5.6% 
% single unit 96.2% Total revenue (2012) $31,441,626 
New permits auth. (2012) 23 Per capita tax (2012) $2,700 Place of Work (2013) 
as % existing units 0.64% as % of state average 104.6% # of units 166 
Demolitions (2012) 2 Total expenditures (2012) $30,755,494 Total Employment 907 
Residential sales (2011) 79 Total indebtedness (2012) $19,146,122 Manufacturing Employment NA 
Median price $322,500 as % of expenditures 62.3% 

per capita $2,060 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 91.3% Company Amount % of Net 
Burlington Mens Club Inc Annual debt service (2012) $520,501 City of New Britain $13.25M 1.5% 
Lake Garda Elementary School as % of expenditures 1.7% Metropolitan District Commission $10.6M 1.2% 
Burlington Volunteer Fire Dept Equalized net grand list (2010) $1,241,201 ,726 Connecticut Light & Power $6.7M 0.8% 
Har-Bur Middle School per capita $133,563 Carrier Home Builders Inc $3.0M 0.3% 
Lewis S Mills High School = =—stst—(‘sSCS ‘as%ofstateaverage © 92% CityofBristol = asi (iti‘(‘;OW#*;*;*;”;”!”!”!:C«dSSzOM 08% 


Source: Connecticut Economic Resource Center, www.cerc.com 
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$32,000,000 
eX-1aaat-lai-vai em antes cel-e(-Melam-lam-] ey-ladaat-lait 
complex in Mechanicsburg, PA 


E.A. Quinn is the premier 
commercial landscaper in 
Connecticut, providing timely 
| = i | and professional service. 
$25 575,000 \. ri Se > | We offer year-round, turn-key 
Ee | landscape services that ensure 
a business’s first visual 
impression Is a positive one. 
E.A. Quinn will take care of 
your facility’s exterior so you 
don’t have to. 


eX-Vaaar-lal-val manro)ane[-le[-Melam-Ma-it-limeleli(eliare 
in Watertown, NY 


¢ 860-638-2958 
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LANDSCAPE pe 
Ne: 


: eaquinn.com 
E A, QUIKn 860-633-0115 Glastonbury 


Serving Southern New England 


MEMBER FDIC tfrEQUAL HOUSING LENDER 
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Meet this year’s class of 
young professionals 


on September 30! 





Learn about the unique 
journeys, and experiences, 
that have shaped our 
region’s young professionals. 


. 
















These individuals are part of an 
outstanding class of upcoming 
business leaders and share a 
commitment to business success, 
personal growth and community 
involvement. Join us for the 40 Under 
Forty awards celebration; this is an 
excellent networking opportunity 
and learning experience for aspiring 
business leaders. 





Jetty dbhqowereer NM ateesed Part 


Cape of Good Hope 





EVENT INFORMATION > View & Share The 2015 

















e Date Winner Profiles! HAWG? &i 
Cartan GO. 015 Go to www.HartfordBusiness.com/40UnderForty 
i oe aed to see the online profiles and special issue digital edition 
* Time To Reserve your seats for this event: 
o: OOp m to 9: O0p me Go to www.HartfordBusiness.com and click “Our Events” 
e Location 
CT Convention Center se CONTACT 
100 Columbus Blvd INFORMATION Amy Orsini 
Hartford $85 each aorsini@ hartfordbusiness.com 
$800 for a table of 10 or 860.236.9998 x134 
Presented By: Presenting Sponsor: ($95 each and $850 a table 


after September 23, 2015) 


HARTFORD COMCAST 
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Event Sponsor: Education Leadership Sponsor: Event Partners: In Association With: 
co Rensselaer Bien BD Pelee sre ace 
CORPORATE EVENT PARTNER Perrect PROFESSIONALS 
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EDITORIAL 


Competing baseball 
franchises underscore 
regional divide 


f you need a good example of why regionalism is a tough sell in Connecticut, just 
look at the fight over minor league baseball between Hartford and New Britain. 
Last week, just as Hartford was celebrating the implantation of the first steel beam 
for its new $56 million baseball stadium, the city of New Britain announced that it had a 
tentative agreement to bring anew minor league baseball team to the Hardware City. 

The timing of the announcements, just hours apart, likely wasn’t atotal coincidence. 
New Britain Mayor Erin Stewart hasn’t been shy about voicing her disdain over the 
backroom deal that led Rock Cats ownership to move the team to Hartford. 

Stewart said she felt like an “MVP” when she announced that the Atlantic League has 
tentatively agreed to add or move ateam to New Britain. No doubt, she enjoyed flexing 
her political muscles on a day when Hartford Mayor Pedro Segarra was trying to stir 
up his own good press by inviting news media, particularly TV cameras, to witness the 
raising of Dunkin’ Donuts stadium’s first steel beam. 

It’s ironic that minor league baseball, which is 
marketed as a family-friendly event, has created 


> It’s ironic that minor 
league baseball, 
which is marketed 
as a family-friendly 
event, has created 
such political 
tension between 
neighboring cities. 


such political tension between neighboring cities. 

Beyond the politics, however, there is a much 
larger economic question: Can Greater Hartford 
support two minor league franchises? If Con- 
necticut’s economic development policies were 
grounded in asmart, regional approach (i.e., tak- 
ing into account whatis best for the state or region 
rather than individual municipalities) that ques- 
tion would have been answered before Central 
Connecticut’s two largest cities decided to bring 
in separate minor league sports franchises. 

The stakes are alot higher for the city of Hart- 
ford whose taxpayers have staked $56 million to 
build the new baseball stadium. If the ballpark 
doesn’t hit its attendance and corporate sponsor- 
ship targets, the city will have trouble paying its annual $4 million debt over 25 years. That 
could further strain Hartford’s already tenuous budget situation. 

Although they will be playing in different leagues, a competing New Britain fran- 
chise will negatively impact Hartford Yard Goats’ financial projections. By how much 
remains to be seen. 

Adding to the concerns: Developers of Hartford’s new ballpark revealed last week 
that they are already $4 million over budget and trying to shave costs. 

The good news is that there is evidence Central Connecticut will support pro sports 
teams. The New Britain Rock Cats had a loyal fan following for 32 years. A recent report 
by data research firm SmartAsset said Hartford, based on its population and mean 
household income, could even support a major league franchise. 

Minor league sports serve as great family-friendly entertainment, particularly dur- 
ing the summer. 

We hope both minor league franchises are able to succeed and bring economic 
vibrancy to their respective cities. No doubt, the Hartford Yard Goats will add excite- 
ment to downtown Hartford. 

We just hope there will be enough interest to support two teams separated by 12 
short miles. a 


Last week’s poll results: 
What is your preferred financial 
institution? 


60.0% Bank 
34.5% Credit union 
5.5% Other 


Can Greater Hartford financially 
support two minor league 
baseball teams? 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


A manufacturing challenge: 
thinking differently 
to compete globally 


By Elliot Ginsberg 
oO survive in today’s economic climate, 
T it has become evident that small to mid- 
sized manufacturing companies need to 
continually think and act creatively about the 
factors that will allow them to achieve global 
competitiveness. 

These companies 
are being pushed to 
innovate, to explore 
new production meth- 
ods, and rethink how 
they conduct busi- 
ness. The pressure to 
change comes from 
an increasingly com- 
petitive global mar- 
ket that is demanding 
compressed delivery 
times and higher-quality products at lower 
costs. The usual strategy of budget tightening, 
cutting expenses, and operating month-to- 
month or quarter-to-quarter to sustain current 
profit levels is at the tipping point. Status quo is 
no longer an option. 

One challenge is clear — the testing and 
implementing of advanced technologies and 
process improvements, which are critical 
to significantly drive business, are inher- 
ently restricted under a short-term business 
model. These changes require investments of 
time and resources that cannot be recouped 
within a few months. 

In an ideal world, maintaining in-house 
research and development facilities would 
enable companies to take production offline 
to test and prove innovative ways to measure, 
cut and shape. Unfortunately, for the majority 
of small and mid-sized manufacturers, this is 
not feasible. When customers are pressing for 
rapid response times, all hands and machines 
need to be working. Most companies are not 
positioned to take assets offline — accentuat- 
ing downtime — or to assume the risks that 
additional debt represents. 

It has become necessary for a tactical shift 
in thinking to focus on operations and produc- 
tivity for a longer term, not solely the immedi- 
ate months ahead. It is time to invest in new 
technology assets and process optimization to 
maximize capacity and business success. 

A shift should be pursued because it can 
result in significantly increased productivity. 
This axiom is true: We have seen the results 
of focused process optimization at CCAT’s 
Advanced Manufacturing Center, which dra- 
matically improved cycle times and yielded 
substantial boosts in milling and turning 
capacity. These are game-changing results that 
make a difference in the short- and long-term. 

While policies and programs that focus 
on jobs and workforce issues will continue to 
be important, these alone are not sufficient. 
Assertive efforts to support technology devel- 
opment are needed to accelerate change. 

In a global market fueled by product 
innovations, we have and must continue 
to use public policies to stimulate technol- 
ogy advancement, enhance production, and 
ensure expansion of the smaller manufactur- 
ing sector. 

Currently this aid is being recognized and 





offered through Connecticut’s Manufacturing 
Innovation Fund (MIF) and specific Depart- 
ment of Economic and Community Develop- 
ment and Department of Labor budgeted line 
items. These fiscal policies recognize the sig- 
nificant value of investing in technology infu- 
sion and optimization of manufacturing pro- 
duction along with focusing on current and 
future manufacturing employment needs. 

With the recently unveiled Apprenticeship, 
Incumbent Worker, Manufacturing Voucher, 
and Young Manufacturers Academy programs 
under the MIF, smaller companies will benefit 
from a comprehensive support program that 
integrates technology and talent. 

In fact, these programs are an investment 
in a lean manufacturing process improve- 
ment. When the capacity of the machines 
themselves is boosted, businesses have a 
more competitive ability to sustain profit- 
ability without necessarily incurring bur- 
densome capital debt or operating expenses. 
Further, as market demand increases, com- 
panies will be primed with the ability and 
resources to both add new equipment and 
increase their workforces. 

Growing the U.S. manufacturing base is 
a core pillar of the country’s and state’s eco- 
nomic recovery plan, and that model is solid. 
According to the National Institute of Stan- 
dards and Technology, manufacturing will 
always serve as the foundation of the U.S. 
economy because it challenges us to become 
more innovative and with innovation comes 
expansion and jobs. 

We know that manufacturing is specifi- 
cally critical to Connecticut’s and the region’s 
economic recovery and stability. In 2014, 
manufacturing accounted for more than 11 
percent of this state’s total output, second 
only to the financial services industry. The 
majority of the manufacturing sector is small 
to mid-sized companies that employ most of 
the state’s 159,600 manufacturing workers, 
making up close to 10 percent of the total 
workforce. Beyond that are the supplier com- 
panies and community economies impacted 
by the industry. The sector’s value to Con- 
necticut cannot be understated. 

Although recent news reports indicate 
that economic recovery in our region is lev- 
eling to the rest of the country, continued 
support for technology infusion and opti- 
mization becomes an important matter to 
this sector’s success, along with the ability 
to train employees in the advanced skills 
required by today’s manufacturing jobs. 

With the continuing enhancement of 
policy that aims to bring small and mid-sized 
manufacturers into a productive alliance 
with research and development partners, the 
issues of capacity building, sustainment and 
growth will be addressed. 

It is a realistic strategy for implementing 
vital long-term investments while managing 
quarter-to-quarter financial goals. And it sol- 
idly positions manufacturers in Connecticut, 
the region and the nation for the global com- 
petitive future. | 
Elliot Ginsberg is the president and CEO of 
the Connecticut Center for Advanced Tech- 
nology in East Hartford. 
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INVESTOR’S CORNER 


Investing in marijuana no safe bet 


By Valerie Dugan 
he question of whether Connecticut will 
T ultimately legalize marijuana for recre- 
ational use is still up in the air. The idea 
floated around the state legislature during 
the last session but didn’t go far... this time. 
Although medical marijuana is already 
legal in this state, 
and recreational 
marijuana has been 
decriminalized for 
possession of a half- 
ounce or less, there 
remain significant 
reasons to be wary 
of looking to mari- 
Juana for investment 
purposes. The most 
significant reason, 
of course, is that it 
remains illegal on the federal level. 
Proponents of decriminalizing marijua- 
na tout tax windfalls that other states have 
reaped. But that still does not mean marijua- 
na — cultivation or sale — is necessarily a 





BIZ BOOKS 


Tips for bringing creativity back into the workplace 


Jim Pawlak 


GG @ nGenius — A Crash Course 
on Creativity” by Tina Seelig 
(HarperOne, $15.99). 

If you weren't fortunate enough to be 
born with the creativity gene, that doesn’t 
mean you can’t become a creative thinker 
and doer. Seelig takes a page out of each 
individual's past and shows how revisiting 
it can create a different future. 
She starts by reminding us 
of the innate curiosity all 
of us had as kids. Then, our 
imaginations ran wild as we 
tried to make sense out of 
the new and different. 

AS we grew to adulthood, 
things changed: We were 
expected (programmed?) to 
get serious about life and leave 
experimenting and exploration 
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behind. Workplace rules (i.e. TINA S EELIG 
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bureaucracy, processes, proce- 
dures) boxed us in. Our innova- 
tive “muscles” atrophied from 
lack of use. Approaches to solving problems 
relied on the tired tried-and-true, not cre- 
ativity. As aresult, we’re unable to adapt ina 
work world dominated by change. 

The adaptive alternative: Seelig’s inno- 
vation engine. It revs up our imagination. 
Using knowledge as its fuel and attitude to 
spark creativity, it shifts the gears of new 
ideas. Here’s a look at the fuel and spark: 

Knowledge — Don't be deceived by the 
“peginner’s mind,” which involves coming 
at solutions without established knowledge. 
“The more you know about a topic, the more 
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good investment. There is significant reason 
to believe that many other forms of invest- 
ment would be likely to generate a higher — 
and potentially safer — yield. 

Some analysts have noted the value of the 
emerging $50 billion marijuana industry. And 
some investors see this number as proof that 
financial opportunity exists. Medical mari- 
juana is already legal in 36 states and with 
continued pressure to legalize recreational 
use, an argument could be made for getting 
in on the ground floor. 

But there are additional factors to take 
into consideration. First, there already is a 
well-developed and very aggressive, illegal 
marijuana industry that has an established cus- 
tomer base. I cannot imagine that black market 
dealers are simply going to disappear with the 
development of a legal market for the drug. 

That black market customer base is accus- 
tomed to making purchases with prices con- 
trolled directly by quality, quantity and the 
age-old factors of supply and demand. There 
are no taxes, no added fees and no limit on 
how much can be purchased at one time. This 
means that the black market availability of 


raw materials you have to work 
with.” Alone, youre a one-cylin- 
der engine; you don’t know what 
you don’t know. Incorporating 
the knowledge of others adds 
cylinders that produce pro- 
ductive horsepower — which 
demands even more fuel. 
Attitude — Without an 

I-can attitude, your engine 

is stuck in neutral. What 

we tell ourselves and what 
others tell us shapes our 
responses to. Situations. 

Numerous studies have found that learn- 
ing from mistakes shows that our “mind-sets 
are malleable.” Think of the brain as a mus- 
cle; when it’s used (i.e. acquiring knowledge) 
alternatives materialize. 

Key takeaway: Tuning your innova- 
tion engine requires building, juggling and 
applying knowledge resources. 
e@@e0e8 


ON CREATIVITY 


“An Entrepreneur’s Manifesto” by 
Steve Mariotti (Templeton Press, $24.95). 
Founded in 1987, Mariotti’s Network for 
Teaching Entrepreneurship has graduated 
over 600,000 students — many of whom 


> Proponents of decriminalizing marijuana tout tax 
windfalls that other states have reaped. But that 
still does not mean marijuana — cultivation or sale 
— is necessarily a good investment. 





marijuana may always be a factor — and a 
significant competitor to whatever legal mar- 
ket may evolve. 

Researchers note that the drug trade 
is so profitable that even if the drug car- 
tels have to lower their prices to undercut 
legalized sales, they still will profit hugely, 
giving them plenty of reason to stay in the 
business. 

Notice also should be taken of the ongo- 
ing and thriving illicit market for untaxed 
tobacco products. 

There are also plenty of alternative invest- 
ments that have the potential for positive 
returns at considerably less legal risk. Even 
stocks make more sense to me, despite the mar- 
ket’s recent roller-coaster ride. Other options for 


consideration: Real Estate Investment Trusts 
(REITs), Exchange Traded Funds (ETFs), 
mutual funds, as well as a diversified portfolio 
of higher-yielding U.S. and even international 
equities. 

What this all boils down to is a pretty strong 
case for avoiding the lure of investing in mari- 
juana, even if the next session of the General 
Assembly makes it legal for recreational use. 

Call me old-fashioned, for now. Maybe I'll 
change my mind if and when I see marijuana 
on the Chicago Board of Trade, right along- 
side wheat, corn and hogs. a 
Valerie B. Dugan is a senior vice president 
and financial advisor in the Hartford office 
of Morgan Stanley Wealth Management. 


> Tuning your innovation engine requires building, 
juggling and applying knowledge resources. 


were at-risk youths who believed business 
ownership was life’s opportunity. While 
developing an understanding of what it 
takes to succeed in business, students also 
learned how small businesses make a dif- 
ference in every community. 

Mariotti makes a strong case for including 
entrepreneurship and financial literacy in K-12 
curriculum. He’s spot on; I thought back to my 
involvement in Junior Achievement (JA) proj- 
ects while in high school. In JA, I learned not 
only about the various aspects of producing/ 
selling a product and balancing a budget, but 
also about teamwork. Those lessons helped 
me secure summer employment 
during my junior and senior 
years. They also helped in col- 
lege business courses because 
I understood the _ practical 
applications of the concepts 
explained by the professors. 

Entrepreneurship empow- 
ers young people by showing 
them that managing their 
time, talent, attitude, energy 
and unique knowledge of 
their communities can cre- 


ate career opportunity. if 
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It teaches them grit — the ability to work 
hard, follow through on commitments, and 
respond resiliently in the face of failure and 
unexpected setbacks. Grit prepares them for 
life. 

Financial literacy (e.g. budgeting, sav- 
ings, checking, debit cards, investing, credit 
cards, loans, etc.) shows people how to man- 
age their money. It’s important regardless of 
one’s career choice. 

The problem: While studies have shown 
that including entrepreneurship and financial 
literacy as part of the educational mainstream 
boosts overall academic achievement, most 

K-12 curricula lack the funding and 
experienced teachers to 
include these programs. 

The solution: Businesses 
small and large must partner 
with educators, local govern- 

ment, community organiza- 
tions and human services 
agencies to ensure that the 
next generation has the tools 
to create their opportunities. 
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Jim Pawlak is a nationally 
syndicated book reviewer. 


The Hartford Business Journal welcomes letters to the editor and guest commentaries for our opinion pages. Electronic submissions are preferred 
and welcome at: editor@HartfordBusiness.com. Or you may fax submissions to Editor, Hartford Business Journal, at (860) 570-2493. 
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OF NOTE 


WEBSTER BANK NAMED LEADER IN 
CORPORATE SOCIAL RESPONSIBILITY 


The Financial Services Roundtable announced that Webster Bank 
received the FSR Corporate Social Responsibility Leadership 
Award. The honor showcases Webster’s leadership and dedication 
to living up to the communities it serves and the ongoing efforts to 
sharing financial literacy education. Pictured is Peter Burke, vice 
president, commercial real estate lending, accepting the award on 
behalf of Webster from Congresswoman Elizabeth Esty. 


MIDDLESEX HOSPITAL NURSE RECEIVES 
NURSE PRACTITIONER EXCELLENCE AWARD 


Middlesex Hospital Primary Care’s 
Millicent Malcolm recently was 
awarded the American Association of 
Nurse Practitioners 2015 State Award 
for Excellence. 


The award is given annually to only 
one nurse practitioner in the state of 
Connecticut who has demonstrated 
excellence in practice. Malcolm has 
been an APRN at the Middlesex 
Hospital Primary Care’s Middletown 
office for 15 years. She predominantly cares for patients in long- 
term care facilities. 





CO-COMMUNICATIONS RECEIVES HONORS 
FOR INTEGRATED MARKETING CAMPAIGNS 


Farmington marketing and public relations agency 
Co-Communications Inc., was recently recognized with various 
awards from the Advertising Club of Connecticut, Public Relations 
Society of America Connecticut Valley Chapter (PRSA) and the 
Connecticut Art Directors Club. 


The awards included: 3 Gold Mercury Awards and the Best in Show 
Award from PRSA Connecticut Valley Chapter; the Excellence Award 
and the Silver Award from Connecticut Art Directors Club; and three 
project recognitions from the Advertising Club of Connecticut. 


CHELSEA PLACE CARE CENTER RECEIVES 
SILVER NATIONAL QUALITY AWARD 


Chelsea Place Care Center LLC has been selected as a 2015 recip- 
ient of the Silver — Achievement in Quality award for its outstanding 
performance in the healthcare profession. 


The award is one of three awards possible through the National 
Quality Award Program, presented by the American Health Care 
Association and the National Center for Assisted Living (AHCA/NCAL). 
The competitive award program highlights select centers across the 
nation that serve as models of excellence in providing high-quality 
long term and post-acute care. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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BRISTOL BLUES PINK NIGHT SUPPORTS BEEKLEY CENTER FOR BREAST HEALTH AND WELLNESS 
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P The Bristol Blues of the Futures Collegiate Baseball League raised $1,756 at the first annual Pink Night to benefit Bristol Hospital’s Beekley Center for 
Breast Health and Wellness. The event was part of the Bristol Blues/Seacoast Mavericks game that took place at Muzzy Field. The funds were raised 
from the nightly 50/50 raffle as well as the auction of the players’ game-worn pink jerseys and pink bats that were used during the game. Staff from 
the Beekley Center for Breast Health and Wellness as well as four breast cancer survivors and Beekley Medical employees threw out the game’s 
ceremonial first pitch. Pictured (from left) are Rebecca Wiesner, director of diagnostics services, Beekley Center; Kathy Albano, Beekley Center 
clinical coordinator/breast health navigator; Sai Varanasi, Beekley Center medical director; and Rick Muntean, Bristol Blues general manager. 
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P Hovin Underwriting Partners of Simsbury has aided back-to-school time for children who struggle with mental health issues by donating backpacks 
filled with school supplies to Community Mental Health Affiliates’ (CMHA) Child & Family Services program in New Britain, which provides care for 
families who often cannot afford to pay for treatment. This is the eighth summer that Hovin has made these donations. Pictured (from left) are Eva 
Ruiz, CMHA; Bette and Jerry Holmes; Ashley Ray, CMHA; Ray Gorman, president & CEO, CMHA; Marie Mormile-Mehler, Hovin; Katie Garcia, Hovin; 


and Jan Vincent, Hovin. 
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COMMERCIAL REALTORS RAISE FUNDS FOR JOURNEY HOME 


P The CT Commercial Real 
Estate Alliance recently held its 
annual Greater Hartford Open 
(GHO) at TPC River Highlands 
in Cromwell. The tournament 
raised $10,000 from sponsors, 
attendees and generous 
commercial Realtor members. 
The proceeds will benefit 
Journey Home CT and are in 


\ Greater Hartford Association of REALTORS® Foundation 
43) South Van SM, Sute Aeitiond CT O61! 


Yen 0 Liaise partnership with Winstanley 
Be) oor” JOURN Ore Zo aie ain 


sponsor. Pictured (from left) are 
Jay Wamester, Colliers 
: ~ International; Matthew 
re st Li) Morgan, Journey Home; Tom 

| York, Goman + York Property 
Advisors; and Matt Halprin, 
New England Retail Properties. 
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JUST 
ASK 


AROUND. 


Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 


COX 


Business 


$ 


For 12 months with a 2-year agreement* 


COX BUSINESS INTERNET™ 15 AND VOICEMANAGER™ 


EXPERIENCE RELIABLE 
Internet speeds up to 15 Mbps 


UNLIMITED 
nationwide long distance calling included 


INCLUDES 
Voice Mail 


GET YOUR FIRST MONTH FREE 
800-367-1762 | COXBUSINESS.COM 


*Offer ends 1/3/16. Available to new commercial subscribers of Cox Business InternetS™ 15 (max. 15/5 Mbps) and Cox Business VoiceManagers™ Essential with unlimited nationwide long distance and Voice Mail. Prices based on a 2-year service 
term. Early termination fees may apply. Free month applies to monthly service fees for Cox Business Internet” Cox Business VoiceManager® Essential with unlimited nationwide long distance and voice mail. Monthly service fee increases to 
$89.99 for months 13-24. Up to 9 additional Cox Business VoiceManager® Essential lines with unlimited nationwide long distance may be added for $30 per line per month. Unlimited plan is limited to direct-dialed domestic calls only and is not 
available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching applications. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS 3.0 modem may be required for optimal 
performance. Speed not guaranteed. Actual speeds may vary. See www.cox.com/Internetdisclosures for complete Internet Service Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination 
with or in addition to other promotions and cannot be applied to any other Cox account. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem 
is moved or inoperable. Services not available in all areas. Other restrictions apply. ©2015 Cox Communications, Inc. All rights reserved. 
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